
	Cooperative Education Course
Personalized Placement Learning Plan Components

	

	Course
	Regional Geography: Travel and Tourism, Grade 11, Open, CGG3O
The Ontario Curriculum, Grades 11 and 12, Canadian and World Studies, 2000

	Credit Value
	1

	Description of the Placement Situation

	This placement is in a large hotel with more than 200 employees.
The student will be at the front reception desk, completing many activities, such as: reception, directing calls, customer service, greeting clients, arranging reservations/accommodations, and acting as a concierge to advise clients of city tours, attractions and activities.

	Credit Value of Cooperative Education Course
2


	Related Course Expectations
	
	

	Strand: Geographic Foundations: Space and Systems

SSV.01 • demonstrate an understanding of themes and concepts related to regional geography, including region, pattern, movement, and interaction;

SS1.04 - identify selected factors (e.g., location, accessibility, cost, safety, amenities, personal preferences) that influence travellers’ destination choices; 

SS1.05 - demonstrate an understanding that the travel and tourism industry consists of many interconnected components (e.g., accommodations, attractions, types of transportation);

SSV.02 • analyse the influence of human systems on patterns of travel and tourism and, conversely, the influence of travel and tourism on human systems;

SS2.01 - analyse tourist travel within selected regions an explain reasons for the observed pattern;

SS2.03 - classify different types of travel and tourism (e.g., adventure tourism, ecotourism, business travel) and explain the reasons why people travel (e.g., business, recreation, education, religion, geopolitical conflict);

SSV.03 • analyse factors influencing movements of people and regional distribution patterns related to travel and tourism;

SS3.01 - research and report on the potential of natural and human factors to attract tourists to their local region;

SS3.04 - analyse the major characteristics of selected tourist regions in terms of natural, cultural, economic, and political criteria;

SSV.04 • demonstrate an understanding of selected characteristics of the travel and tourism industry from a geographic perspective.
	
	Strand: Global Connections

GCV.01 • analyse global patterns of tourism and the factors that affect them;

GC1.01 - identify significant global and tourist attraction;

GC1.02 - demonstrate an understanding of the need to respect the cultural and religious traditions of others;

GCV.02 • explain the cultural and economic impacts of travel and tourism on destination regions;

GC2.01 - analyse global tourist flows and explain the reasons for the observed patterns.

Strand: Understanding and Managing Change

UCV.01 • explain how changes and trends in society have an impact on travel and tourism patterns;

UC1.01 - identify recent trends in travel and tourism (e.g., mass tourism, retirement travel, international business travel, government trade missions, adventure travel, ecotourism);

UC1.03 - demonstrate an understanding of the factors that contribute to the growth of tourism around the world;

UC1.04 - identify criteria that planners must consider when planning for tourism development within a region;

UCV.02 • analyse the economic, political, and cultural effects of tourism-related development on a community or region;

UC2.01 - analyse the effects of cultural, economic, and political motivators and barriers on travel and tourism patterns;

UC2.02 - explain how changes in technology cause change in the travel and tourism industry and in travel and tourism patterns;

UC2.03 - analyse the impact of marketing and advertising on travel and tourism patterns;

	
	
	

	UCV.03 • evaluate the impact of planning, policies and initiatives of governments, businesses and other organizations on travel and tourism;

UC3.04 - analyse how changes in lifestyles (e.g., in disposable income, amount of leisure time, attitudes) have affected travel and tourism patterns in Canada or in their local region.

Strand: Methods of Geographic Inquiry

GIV.01 • demonstrate an ability to collect, organize, analyse, and synthesize information from a wide variety of sources to conduct geographic inquiries;

GI1.01 - use geographic terms correctly in written and oral communication (e.g., region, pattern, spatial interaction, multiplier effect, demonstration effect, regional planning);

GI1.02 - explain the importance of geographic knowledge and skills in the travel and tourism industry;

GI1.03 - demonstrate an understanding of the steps involved in the geographic inquiry process;

GIV.02 • select and apply geographic methods, tools, and technologies to analyse data and communicate the results of inquiries effectively;

GI2.02 - use information from a variety of primary and secondary sources (including mainstream and alternative print, broadcasting, and electronic sources) when conducting geographic inquiries;
	
	GI2.03 - use statistics effectively to analyse travel and tourism patterns;

GI2.05 - produce and interpret different types of maps, graphic organizers, and diagrams;

GI2.06 - communicate effectively in written, oral, and visual forms;

GIV.03 • apply geographic themes and concepts appropriately to account for development and patterns in travel and tourism at the local, national, and global levels;

GI3.01 - identify careers associated with regional geography and the travel and tourism industry and predict possible changes in these careers in the future;

GI3.02 - produce a plan of action and conduct an independent inquiry that synthesizes concepts, skills, and applications relating to a geographic issue involving travel and tourism either within a region or on a global scale;

GI3.03 - collect data through field observation and apply these data to a study dealing with an aspect of travel and tourism in their local region;

GIV.05 • identify careers associated with regional geography and the travel and tourism industry.

	Cooperative Education Expectations
	
	

	Job Readiness

J1 - created effective résumés, cover letters, and thank you letters for the work search process, using word-processing software and appropriate vocabulary and conventions

J3 - demonstrated the ability to communicate their interest in a work opportunity effectively (e.g., by telephone, in person, or through the mail or e-mail and the Internet)

J4 - identified common interview questions and demonstrated the ability to respond appropriately and effectively

Health and Safety

H1 - an understanding of workplace health and safety rules

H2 - the appropriate use of safety equipment, including fire extinguishers and smoke and carbon monoxide detectors

H3 - an understanding of the need for personal protective equipment, including goggles, gloves, boots, and aprons

H7 - the procedures for reporting accidents

Workplace Opportunities and Challenges

W2 - demonstrate an understanding of labour market trends and of the nature of the workplace in the future

W3 - demonstrate an understanding of the changing role of men and women at work
	
	Rights and Responsibilities

R2 - placement-specific workplace health and safety considerations

R3 - issues relating to confidentiality and the right to privacy, as outlined in the Freedom of Information and Protection or Privacy Act

R5 - the individual’s right to function in a climate free from abuse and harassment

R8 - appropriate methods of dealing with and reporting concerns or problems at the placement

Reflective Learning

RL1 - relate the placement experience both to the curriculum expectations of the related course and to the expectations related to cooperative education, using a variety of strategies, activities, and tools

RL2 - reflect on and analyse their placement experiences


	Employer’s Expectations
	
	

	The employer expectations are the same as those identified from the related course and the Cooperative Education course.

See relevant learning skills, which are assessed with a rating scale for reporting purposes.


	Learning Opportunities at the Placement
	
	Learning Strategies

	The student has opportunities to learn about:

factors influencing movements of people and regional distribution patterns;
the interconnected components of the travel and tourism industry;
the impact of changes and trends on travel and tourism patterns;
criteria that must be considered when planning for tourism development;
the impact of marketing and advertising on travel and tourism patterns;
the careers associated with regional geography and the travel and tourism industry;
the importance of geographic skills and knowledge;
collecting data through field observation and applying data to a geographic study.
	
	The student learns through:

role modelling

conferencing/discussion

one-to-one mentoring

journal/reflective writing

reports/presentation

mentoring

questioning

team building sessions

Internet research

computer software use

collaborative/cooperative learning


Assessment and Evaluation: Strategies and Scoring Tools

	Purpose
	Assessment and Evaluation Strategies
	Scoring Tools
	Expectations
	Achievement Chart

	Evaluation
70%
	Health and Safety Orientation Assignment
	Marking Scheme
	H1, R2
	K/U

	Evaluation
70%
	Performance Appraisals
	Rating Scale
	GIV.01, GIV.02, GI1.01, GI1.03, GI2.06
	A

	Evaluation 70%
	Logs/Reflective Learning
	Rubric
	W2, W3, R2, R3, R5, R8, H1, H2, H3, H7, RL1, RL2
	K/U, T, C, A

	Assessment
70%
	Student Employer Interview
	Rubric
	J1, J3, J4
	C

	Evaluation
70%
	Sub-task A: Survey
	Rubric
	SSV.01, SSV.02, SSV.04, SS1.04, SS1.05, SS2.01, SS2.03, GCV.01, GCV.02, GC1.01, GC1.02, GC2.01, UCV.01, UCV.03, UC1.01, UC3.04, GIV.01, GIV.02, GI1.01, GI1.03, GI2.03, GI2.05, GI2.06
RL1, RL2
	K/U, T, C, A

	Evaluation
70%
	Sub-task B: My Geographic Skills at Work
	Rating Scale
	GIV.01, GIV.03, GIV.05, GI1.02, GI3.01
	T, C, A

	Evaluation
30%
	Culminating Task A: Presentation: Analysis of Patterns
	Rubric
	SSV.01, SSV.02, SSV.03, SSV.04, SS1.04, SS1.05, SS2.01, SS2.03, SS3.01, SS3.04, UCV.01, UCV.02, UCV.03, UC1.01, UC1.03, UC1.04, UC2.01, UC2.02, UC2.03, UC3.04, GCV.02, GC1.01, GC1.02, GC2.01, GIV.01, GIV.02, GIV.03, GI1.01, GI1.03, GI2.02, GI2.03, GI2.05, GI2.06, GI3.02, GI3.03
RL1, RL2
	K/U, T, C, A

	Evaluation
30%
	Culminating Task B: Presentation of Marketing Strategy
	Rubric
	SSV.01, SSV.02, SSV.03, SSV.04, SS1.04, SS1.05, SS2.01, SS2.03, SS3.01, SS3.04, UCV.01, UCV.02, UCV.03, UC1.01, UC1.03, UC1.04, UC2.01, UC2.02, UC2.03, UC3.04, GCV.02, GC1.01, GC1.02, GC2.01, GIV.01, GIV.02, GIV.03, GI1.01, GI1.03, GI2.02, GI2.03, GI2.05, GI2.06, GI3.02, GI3.03
RL1, RL2
	K/U, T, C, A
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