
	Rich Task: 
	Yours to Discover

	Course:
	Regional Geography: Travel and Tourism, Grade 11, Open, CGG3O

	Evaluation:
	Part of 70%
	Part of 30%
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	Context:
	The year 2003 was a grim year for the tourism industry worldwide but Canada was particularly afflicted by the downturn in travel. In addition to the Iraq war that curbed travel from the United States, Canada was plagued by a litany of internal disasters – two outbreaks of SARS, a case of BSE – Mad Cow Disease in western Canada, forest fires and an energy blackout in Ontario at the height of the summer season. The accommodation sector too was ailing – vacancy rates were at a high! This hotel wants to spend dollars in promotional and advertising campaigns. This hotel is looking for a fresh image – a new branding that will distinguish the hotel and its services from its competitors.

This task requires you to use the knowledge and skills acquired in your Regional Geography: Travel and Tourism course (CGG3O) and your cooperative education placement component to identify and analyse travel patterns, predict future trends in travel and tourism, and assist your hotel to plan for future successful promotional and advertising campaigns.


	Related Course Expectations
	
	

	Strand: Geographic Foundations: Space and Systems

SSV.01 • demonstrate an understanding of themes and concepts related to regional geography, including region, pattern, movement, and interaction;

SS1.04 - identify selected factors (e.g., location, accessibility, cost, safety, amenities, personal preferences) that influence travellers’ destination choices;

SS1.05 - demonstrate an understanding that the travel and tourism industry consists of many interconnected components (e.g., accommodations, attractions, types of transportation);
SSV.02 • analyse the influence of human systems on patterns of travel and tourism and, conversely, the influence of travel and tourism on human systems;

SS2.01 - analyse tourist travel within selected regions an explain reasons for the observed pattern;
SS2.03 - classify different types of travel and tourism (e.g., adventure tourism, ecotourism, business travel) and explain the reasons why people travel (e.g., business, recreation, education, religion, geopolitical conflict);

SSV.03 • analyse factors influencing movements of people and regional distribution patterns related to travel and tourism;

SS3.01 - research and report on the potential of natural and human factors to attract tourists to their local region;

SS3.04 - analyse the major characteristics of selected tourist regions in terms of natural, cultural, economic, and political criteria;
SSV.04 • demonstrate an understanding of selected characteristics of the travel and tourism industry from a geographic perspective.
	
	Strand: Global Connections

GCV.01 • analyse global patterns of tourism and the factors that affect them;

GC1.01 - identify significant global and tourist attraction;

GC1.02 - demonstrate an understanding of the need to respect the cultural and religious traditions of others;

GCV.02 • explain the cultural and economic impacts of travel and tourism on destination regions;

GC2.01 - analyse global tourist flows and explain the reasons for the observed patterns.

Strand: Understanding and Managing Change

UCV.01 • explain how changes and trends in society have an impact on travel and tourism patterns;

UC1.01 - identify recent trends in travel and tourism (e.g., mass tourism, retirement travel, international business travel, government trade missions, adventure travel, ecotourism);

UC1.03 - demonstrate an understanding of the factors that contribute to the growth of tourism around the world;

UC1.04 - identify criteria that planners must consider when planning for tourism development within a region;
UCV.02 • analyse the economic, political, and cultural effects of tourism-related development on a community or region;

UC2.01 - analyse the effects of cultural, economic, and political motivators and barriers on travel and tourism patterns;

UC2.02 - explain how changes in technology cause change in the travel and tourism industry and in travel and tourism patterns;



	UC2.03 - analyse the impact of marketing and advertising on travel and tourism patterns;

UCV.03 • evaluate the impact of planning, policies and initiatives of governments, businesses and other organizations on travel and tourism;
UC3.04 - analyse how changes in lifestyles (e.g., in disposable income, amount of leisure time, attitudes) have affected travel and tourism patterns in Canada or in their local region.
Strand: Methods of Geographic Inquiry

GIV.01 • demonstrate an ability to collect, organize, analyse, and synthesize information from a wide variety of sources to conduct geographic inquiries;

GI1.01 - use geographic terms correctly in written and oral communication (e.g., region, pattern, spatial interaction, multiplier effect, demonstration effect, regional planning);

GI1.02 - explain the importance of geographic knowledge and skills in the travel and tourism industry;

GI1.03 - demonstrate an understanding of the steps involved in the geographic inquiry process;

GIV.02 • select and apply geographic methods, tools, and technologies to analyse data and communicate the results of inquiries effectively;


	
	GI2.02 - use information from a variety of primary and secondary sources (including mainstream and alternative print, broadcasting, and electronic sources) when conducting geographic inquiries;

GI2.03 - use statistics effectively to analyse travel and tourism patterns;

GI2.05 - produce and interpret different types of maps, graphic organizers, and diagrams;

GI2.06 - communicate effectively in written, oral, and visual forms;
GIV.03 • apply geographic themes and concepts appropriately to account for development and patterns in travel and tourism at the local, national, and global levels;

GI3.01 - identify careers associated with regional geography and the travel and tourism industry and predict possible changes in these careers in the future;

GI3.02 - produce a plan of action and conduct an independent inquiry that synthesizes concepts, skills, and applications relating to a geographic issue involving travel and tourism either within a region or on a global scale;

GI3.03 - collect data through field observation and apply these data to a study dealing with an aspect of travel and tourism in their local region;
GIV.05 • identify careers associated with regional geography and the travel and tourism industry.



	Cooperative Education Expectations
	
	

	Reflective Learning

RL1 - relate the placement experience both to the curriculum expectations of the related course and to the expectations related to cooperative education, using a variety of strategies, activities, and tools

RL2 - reflect on and analyse their placement experiences
	
	


Evaluation Strategies and Scoring Tools
	
	Evaluation Strategies
	Scoring Tools
	Expectations
	Achievement Chart

	70%
	Sub-task A:  Survey
	Rubric
	SSV.01, SS1.04, SS1.05, SSV.02, SS2.01, SS2.03, SSV.04, GCV.01, GC1.01, GC1.02, GCV.02, GC2.01, UCV.01, UC1.01, UCV.03, UC3.04, GIV.01, GI1.01, GI1.03, GIV.02, GI2.03, GI2.05, GI2.06

RL1, RL2
	K/U, T, C, A

	70%
	Sub-task B:  My Geographic Skills at Work
	Rubric
	GIV.01, GI1.02, GIV.03, GI3.01, GIV.05
	T, C, A

	30%
	Culminating Task A:  Presentation:  Analysis of Patterns
	Rubric
	SSV.01, SS1.04, SS1.05, SSV.02, SS2.01, SS2.03, SSV.03, SS3.01, SS3.04, SSV.04, UCV.01, UC1.01, UC1.03, UC1.04, UCV.02, UC2.01, UC2.02, UC2.03, UCV.03, UC3.04, GC1.01, GC1.02, GCV.02, GC2.01, GIV.01, GI1.01, GI1.03, GIV.02, GI2.02, GI2.03, GI2.05, GI2.06, GIV.03, GI3.02, GI3.03 
RL1, RL2
	K/U, T, C, A

	30%
	Culminating Task B:  Presentation of Marketing Strategy
	Rubric
	SSV.01, SS1.04, SS1.05, SSV.02, SS2.01, SS2.03, SSV.03, SS3.01, SS3.04, SSV.04, UCV.01, UC1.01, UC1.03, UC1.04, UCV.02, UC2.01, UC2.02, UC2.03, UCV.03, UC3.04, GCV.02, GC1.01, GC1.02, GC2.01, GIV.01, GI1.01, GI1.03, GIV.02, GI2.02, GI2.03, GI2.05, GI2.06, GIV.03, GI3.02, GI3.03 
RL1, RL2
	K/U, T, C, A


Note: All of the evaluation strategies noted on the related PPLP are not part of the Rich Task described here.

	Teacher Notes

	Note: For this two-credit course, all of the subtasks build to the student being able to complete Culminating Task A and Culminating Task B. These sub-tasks are considered when determining 70% of the final grade.

Discuss the strategies with the student:

· Business Report Writing (Think Literacy: Cross-Curricular Approaches, Grades 7–12, pp. 140–149)

· Oral Presentation Guideline (Think Literacy: Cross-Curricular Approaches, Grades 7–12, pp. 194–196)

· Data Gathering

· Effective Presentation Skills (Think Literacy: Cross-Curricular Approaches, Grades 7–12, p. 196)

Review assessment and evaluation strategies and scoring tools with the student.

Provide opportunities during class time to work on the assignment.


	Task 
	
	Student Notes

	Successful hotel front desk clerks and concierges can use the knowledge and skills of a geographer to better understand travel trends and assist with forecasting future travel patterns.

As part of your placement at the hotel, you will complete the following tasks:

· analyse travel and tourism trends to the hotel and the city, identifying the factors that influence travelers’ hotel choices (services requested) and tourist patterns;

· predict future trends;

· produce a plan to assist the hotel management to promote their hotel, their services and the local area to the identified target market (largest growth travel type).
Based on this activity and your experiences at the hotel, you will explain the importance of geographic knowledge and skills in the travel and tourism industry.
	
	· Meet with your teacher on identified dates to focus on your progress.



	Sub-task A: Survey

· Conduct a random sample of 30–40 clients, using a survey.
· In your survey, gather the following information:  reasons/purpose for the travel, hotel services requested, reasons for selecting the hotel, tourist information requested, number of persons in travel party, (a family, couple, single), age of travelers, booking methods (Internet), and length of stay.

· Submit the following to your cooperative education teacher:
· the completed surveys;
· a graphic organizer that summarizes the results of your surveys: type of travel, hotel services requested, tourist information requested and factors that influenced the travellers’ choices;
· a graphic organizer that compares national and global travel and tourism patterns with your local results.
	
	· The purpose/reasons for the trip might be: adventure tourism, business travel, education, group travel, eco-tourism, leisure travel, or family travel (or a combination of one or more of these purposes)

· The reasons for selecting the hotel might include:  accessibility, cost, safety, spa, pool, workout facilities, vicinity to shopping, etc.

	Sub-task B: Presentation: My Geographic Skills At Work
· Use the Ontario Skills Passport website to identify the skills and tasks of a front desk clerk. How are these skills related to the skills you acquired in your geography course?

· Investigate other careers in travel and tourism that would make good use of the knowledge and skills of a regional geographer.

· Respond to the question: How do you see careers in travel and tourism changing, and why?

· Develop and present an argument for the importance of geographic skills and knowledge in the travel and tourism industry.

· Choose an appropriate format for this presentation to your cooperative education teacher.
	
	· The argument that you present should clearly connect the skills and knowledge that a regional geographer would have with the job that is done by a front desk clerk and concierge.

	Culminating Task A: Presentation

· Search on the Internet to determine national and global travel and tourism patterns. Your placement is also a source for information.

· Complete an analysis of the information you gathered.  

· Consider:

· key target markets, hotel services wanted, tourism information requested;
· lifestyles characteristics, e.g., disposable income, amount of leisure time, attitudes;
· effects of cultural, economic and political motivators and barriers, e.g., value of Canadian dollar, visas, tax incentives;
· technological advancements, e.g., use of the Internet to book hotel reservations.
· Explain the reasons/factors for the identified patterns.

· Choose an appropriate format for your presentation to your cooperative education teacher and your placement supervisor.


	
	

	Culminating Task B:  Presentation of Marketing Strategy
· Complete an Internet Search and discuss/ interview clients and other hotel employees.

· Present a strategy for marketing the hotel and the region.

· Choose an appropriate format to present this information to your cooperative education teacher and placement supervisor.

· In your presentation, make reference to the information you gathered in Task A and other relevant information that you acquire from primary and secondary sources.

· Describe the target audience(s), reasons for travel, tourism requests, hotel services requests.

· Discuss the reasons why you think this hotel will continue to be and or become a more popular travel choice. 
	
	· The advertising and marketing plans should be related to the group that you are targeting and the characteristics of the hotel and the area.
· Some suggestions include:

· a three-fold brochure, electronic presentation or web page;

· travel package of information, flyers, and brochures.

· Consider what you have learned about why individuals select their travel choices.
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