
	Cooperative Education Course
Personalized Placement Learning Plan Components

	

	Course
	English, Grade 12, Workplace Preparation, ENG4E
The Ontario Curriculum, Grades 11 and 12, English, 2000

	Credit Value 
	1

	Description of the Placement Situation

	The placement is in a large retail department store with approximately 100 employees, both full-time and part-time.
The student will work in the customer service department and with the merchandising department.

	Credit Value of Cooperative Education Course 
2


	Related Course Expectations
	
	

	Strand: Literature Studies and Reading

LSV.01 • read and demonstrate an understanding of texts from various countries and cultures, with an emphasis on interpreting and assessing information, ideas, and issues;

LS1.01 - use knowledge of the elements and organizational patterns of informational texts to understand information from print and electronic sources;

LSV.03 • identify the elements of style in a variety of informational and literary texts, focusing on how the elements contribute to accurate and coherent communication;

LS3.01 - describe the language in a variety of informational and literary texts and explain how it is used to create an appropriate voice and style to communicate information, ideas, and emotions.

Strand: Writing

WRV.01 • use a variety of print and electronic sources to gather information and ideas and to develop topics for personal, school-related, and workplace-related writing;

WR1.02 - classify and organize information, ideas, and sources to suit specific forms and purposes for writing;

WR1.03 - analyse information and ideas gathered from a variety of print and electronic sources to determine whether the information and ideas are sufficient, relevant, and suitable to the form and purpose for writing;

WRV.02 • identify the informational and literary forms suited to various purposes and audiences and use the forms appropriately;

WR2.01 - select and use an appropriate form to produce written work for a specific audience and purpose;

WR2.02 - use literary and informational texts as models of writing for specific purposes and audiences;

WRV.03 • use a variety of organizational structures and patterns to produce coherent and effective written work;
	
	WR3.01 - apply knowledge of report structure to organize written reports, using:

· an introduction that identifies the topic and explains its significance or poses an inquiry question;

· a body that presents information and data in connected and coherent paragraphs supported by graphics, illustrations, and charts;

· a conclusion that presents insights or recommendations;

WR3.03 - use patterns such as cause and effect, problem-solution, classification, or positives and negatives to organize information and ideas in reports and short essays;

WRV.05 • edit and proofread to produce final drafts, using correctly the grammar, usage, spelling, and punctuation conventions of standard Canadian English, as specified for this course, with the support of print and electronic resources when appropriate;

WR5.02 - produce, format, and publish written work, using appropriate technology to share writing with intended audiences.

Strand: Language

LAV.01 • use knowledge of vocabulary and language to read, write, and speak competently, with a focus on choosing, developing, and sustaining an appropriate voice and tone in personal, creative, and workplace-related communications;

LA1.03 - select and use appropriate language to communicate in a consistent voice and tone in a variety of spoken and written communications;

LAV.02 • use listening techniques and oral communication skills to participate in classroom discussions and more formal activities, with a focus on using specialized language appropriately in interviews, oral reports, and meetings;

LA2.03 - use critical listening skills to understand the content of oral communications;

	
	
	

	LA2.04 - use techniques for making effective oral presentations, with a focus on organizing material coherently, choosing relevant examples, using pauses and repetition, incorporating visual aids and technology, providing opportunities for questions, and following accepted protocol at meetings.

Strand: Media Studies

MDV.02 • demonstrate an understanding of the connections among form, purpose, audience, and production options by designing or creating media works, independently and collaboratively, based on ideas, themes, and issues examined in this course;
	
	MD2.01 - design or create media works based on ideas, themes, and issues examined in this course;

MD2.02 - demonstrate an understanding of the connections among form, purpose, audience, and production options by describing design and production choices made during the creation of media works.

	Cooperative Education Expectations
	
	

	Health and Safety

H1 - an understanding of workplace health and safety rules

H5 - the correct handling of materials and equipment as specified in the Workplace Hazardous Materials Information Systems (WHMIS) training program
H7 - the procedures for reporting accidents

H8 - the procedures for reporting unsafe accidents
	
	Rights and Responsibilities

R2 - placement-specific workplace health and safety considerations

R8 - appropriate methods of dealing with and reporting concerns or problems at the placement


	Employer’s Expectations
	
	

	The employer expectations are the same as those identified from the related course and the Cooperative Education course.

See relevant learning skills, which are assessed with a rating scale for reporting purposes.


	Learning Opportunities at the Placement
	
	Learning Strategies

	The student has opportunities to learn about:
using appropriate vocabulary and language to advise customers on the use and care of merchandise and provide advice on specialized products or services;

preparing and displaying merchandise for purchase;

using a variety of print and electronic sources to gather information and ideas on fashion trends and predicting customer wants;

how fashion trend information is used when merchandising within the store;

the importance of customer satisfaction and gauging customer satisfaction;

using critical listening skills to understand customer concerns.
	
	The student learns through:
observation

demonstration by supervisor

one-on-one instruction/mentoring

discussion

hands-on projects


Assessment and Evaluation: Strategies and Scoring Tools
	Purpose
	Assessment and Evaluation Strategies
	Scoring Tools
	Expectations
	Achievement Chart

	Assessment
	Logsheets
	Checklist
	H1, H5, H7, H8, R2, R8
	

	Assessment
	Journals
	Anecdotal Reports
	H8, R8
	

	Evaluation
70%
	Sub-task A: Preparation of a Store Flyer
	Rubric
	LSV.03, LS3.01, WRV.01, WR1.02, WRV.02, WR2.01, WR2.02, WRV.05, WR5.02
	K/U, T, C, A

	Evaluation
70%
	Sub-task B: Assessing Market Trends
	Rubric
	LSV.01, LS1.01, WRV.01, WR1.02, WR1.03, WRV.02, WR2.01, WRV.03, WR3.01, WR3.03, WRV.05, LA1.03
	K/U, T, C, A

	Evaluation
30%
	Culminating Task A: Oral Presentation
	Rubric
	WRV.05, WR5.02, LAV.01, LA1.03, LAV.02, LA2.03, LA2.04, MDV.02, MD2.01, MD2.02
	K/U, T, C, A

	Evaluation
70%
	Sub-task C: Design a Customer Satisfaction Comment Card
	Rubric
	LSV.03, LS3.01, WRV.01, WR1.02, WR1.03, WRV.02, WR2.01, WR2.02, WRV.05, WR5.02, LAV.01, LA1.03
	K/U, T, C, A

	Evaluation
30%
	Culminating Task B: Customer Satisfaction Report and Presentation
	Rubric
	WRV.01, WR1.02, WR2.02, WR2.01, WRV.03, WRV.05, WR5.02, LAV.01, LA1.03, LAV.02, LA2.03, LA2.04, MDV.02, MD2.01, MD2.02
	K/U, T, C, A
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