
	Rich Task: 
	Fashion Focus

	Course:
	English, Grade 12 Workplace, ENG4E

	Evaluation:
	Part of 70%
	Part of 30%
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	Context:
	Retail stores must provide excellent customer service and offer customers products and services that they want. It is important to understand and be able to predict what will appeal to the customers so that the store can sell its products.

Individuals who work in retail establishments must be able to communicate effectively to explain store policy and to influence buying decisions. The salesperson must be an effective spokesperson who is able to explain products and services appropriately to the customer/client.

You will use the knowledge and skills you acquired in your English, Grade 12, Workplace Preparation course (ENG4E) and your Cooperative Education placement to study trends in fashion and relate that information to the merchandising department. You will produce a customer satisfaction card for use in the department store so that the store can understand its customers’ needs.


	Related Course Expectations
	
	

	Strand: Literature Studies and Reading

LSV.01 ( read and demonstrate an understanding of texts from various countries and cultures, with an emphasis on interpreting and assessing information, ideas, and issues;

LS1.01 - use knowledge of the elements and organizational patterns of informational texts to understand information from print and electronic sources;

LSV.03 ( identify the elements of style in a variety of informational and literary texts, focusing on how the elements contribute to accurate and coherent communication;

LS1.03 - interpret and assess explicit and implicit information, ideas, and issues in literary and informational texts.
Strand: Writing
WRV.01 ( use a variety of print and electronic sources to gather information and ideas and to develop topics for personal, school-related, and workplace-related writing;

WR1.02 - classify and organize information, ideas, and sources to suit specific forms and purposes for writing;

WR1.03 - analyse information and ideas gathered from a variety of print and electronic sources to determine whether the information and ideas are sufficient, relevant, and suitable to the form and purpose for writing;

WRV.02 ( identify the informational and literary forms suited to various purposes and audiences and use the forms appropriately;

WR2.01 - select and use an appropriate form to produce written work for a specific audience and purpose;

WR2.02 - use literary and informational texts as models of writing for specific purposes and audiences;

WRV.03 ( use a variety of organizational structures and patterns to produce coherent and effective written work;
	
	WR3.01 - apply knowledge of report structure to organize written reports, using:

– an introduction that identifies the topic and explains its significance or poses an inquiry question;

– a body that presents information and data in connected and coherent paragraphs supported by graphics, illustrations, and charts;

– a conclusion that presents insights or recommendations;

WR3.03 - use patterns such as cause and effect, problem-solution, classification, or positives and negatives to organize information and ideas in reports and short essays;
WRV.05 • edit and proofread to produce final drafts, using correctly the grammar, usage, spelling, and punctuation conventions of standard Canadian English, as specified for this course, with the support of print and electronic resources when appropriate;

WR5.02 - produce, format, and publish written work, using appropriate technology to share writing with intended audiences.
Strand: Language

LAV.01 ( use knowledge of vocabulary and language to read, write, and speak competently, with a focus on choosing, developing, and sustaining an appropriate voice and tone in personal, creative, and workplace-related communications;

LA1.03 - select and use appropriate language to communicate in a consistent voice and tone in a variety of spoken and written communications;

LAV.02 ( use listening techniques and oral communication skills to participate in classroom discussions and more formal activities, with a focus on using specialized language appropriately in interviews, oral reports, and meetings;

	LA2.03 - use critical listening skills to understand the content of oral communications;

LA2.04 - use techniques for making effective oral presentations, with a focus on organizing material coherently, choosing relevant examples, using pauses and repetition, incorporating visual aids and technology, providing opportunities for questions, and following accepted protocol at meetings.
	
	Strand: Media Studies

MDV.02 ( demonstrate an understanding of the connections among form, purpose, audience, and production options by designing or creating media works, independently and collaboratively, based on ideas, themes, and issues examined in this course;
MD2.01 - design or create media works based on ideas, themes, and issues examined in this course;

MD2.02 - demonstrate an understanding of the connections among form, purpose, audience, and production options by describing design and production choices made during the creation of media works.


Evaluation Strategies and Scoring Tools
	
	Evaluation Strategies
	Scoring Tools
	Expectations
	Achievement Chart

	70%
	Sub-task A: Preparation of a Store Flyer
	Rubric
	LSV.03, LS3.01, WRV.01, WR1.02, WRV.02, WR2.01, WR2.02, WRV.05, WR5.02
	K/U, T, C, A

	
	Sub-task B: Assessing Market Trends
	Rubric
	LSV.01, LS1.01, WRV.01, WR1.02, WR1.03, WRV.02, WR2.01, WRV.03, WR3.01, WR3.03, WRV.05, LAV.01, LA1.03
	K/U, T, C, A

	
	Sub-task C: Design a Customer Satisfaction Comment Card
	Rubric
	LSV.03, LS3.01, WRV.01, WR1.02, WR1.03, WRV.02, WR2.01, WR2.02, WRV.05, WR5.02, LAV.01, LA1.03
	K/U, T, C, A

	30%
	Culminating Task A: Oral Presentation
	Rubric
	WRV.05, WR5.02, LAV.01, LA1.03, LAV.02, LA2.03, LA2.04, MDV.02, MD2.01, MD2.02
	K/U, T, C, A

	
	Culminating Task B: Customer Satisfaction Report and Presentation
	Rubric
	WRV.01, WR1.02, WRV.02, WR2.01, WRV.03, WRV.05, WR5.02, LAV.01, LA1.03, LAV.02, LA2.03, LA2.04, MDV.02, MD2.01, MD2.02
	K/U, T, C, A


	Teacher Notes

	Note: 
For this two-credit course, Sub-tasks A and B build to the student being able to complete Culminating Task A. 
Sub-task C builds to the student being able to complete Culminating Task B. All of these sub-tasks are considered when determining 70% of the final grade.


	Task
	
	Student Notes

	Sub-task A: Preparation of a Store Flyer

Prepare a one-page store flyer that can be used for an upcoming sale or promotion within the department store.
Use previous store flyers, as well as other flyers that you have located in print or electronically to determine what you should include in your flyer.

Speak with your supervisor to ensure that you have all of the information needed for your flyer.

Find out what the upcoming sales and promotions will be – seasonal? specific discounts?

Use a layout that will appeal to customers.

Show the store flyer to your Co-op teacher. Explain the process you used to come up with the content for the flyer (what information you included in it) and why you decided on the final design.
	
	Use a number of sources for ideas for your flyer:

- flyers from other stores

- online sales or flyers from other department stores

- product information sheets and store catalogues

Consider the customers’ point of view – What is appealing? What information are they looking for?

	Sub-task B: Assessing Market Trends

Using a variety of print and electronic resources, gather information on trends for the upcoming season, e.g., national and international magazines and Internet sites on fashion trends. 

Compile trend information in categories, such as What’s Hot, Colour Trends, Most Used Fabrics/Styles, etc.
Communicate the trend information to the staff in the store.

Show them copies of the information and Internet sources that you have compiled. Discuss these new ideas to provide staff with current information they need to be able to help customers in the store.

Write notes to summarize your findings and include the feedback from the staff. Your notes should include diagrams, photographs, graphs, or other visuals.
	
	Look for articles about upcoming trends, and pictures and diagrams that show styles, colours, fabrics, etc.
Use the topics you sorted under as headings, and place point-form information below each heading.

	Sub-task C: Design a Customer Satisfaction Comment Card

Design a customer satisfaction comment card that can be printed and used in the department store. 
Collect sample customer comment cards from businesses, e.g., hotels, restaurants, that you have been in or from online businesses to use as a model.

· Use the language on the sample comment cards as a model for your card.
· Decide on a size for your comment card – a half-page? a quarter-page?

· Speak with your supervisor at the customer service desk to see if there are any specific complaints or comments that are made more often.
Set up two locations in the store where customers can complete the customer satisfaction comment cards, and design a box to put the cards in. 

Collect and keep the cards, as they will be used for the final assignment.

Write a short point-form summary to be handed in with a sample customer comment card. Include:

· why you chose to set up the card the way you did;
· how you decided on the information to include;
· the two locations in the store where the cards are kept;
· why you decided on those two locations.
	
	Consider putting a box for the customer comment cards at the customer service counter, as well as at an entry/exit point for the store. 

Make the location for the customer comment cards appealing – someplace that will draw the attention of the customers.

Decide how you will keep track of the cards each month. You will need to know which cards came from which month for your final task.

	Culminating Task A: Oral Presentation

Prepare an oral presentation based on your notes of market trends. Your presentation should be to the merchandising supervisor, department head, or Co-op teacher. Include the following:

· themes and trends for the upcoming fashion season

· your store flyer and other visual aids/media to support your presentation

· suggestions/recommendations for arranging the teen and women’s/men’s fashion departments to support the trends you found while researching the national and international magazines

Write a one-page summary of your findings.
	
	Consider doing an electronic presentation to accompany your oral presentation.
Include visuals such as articles of clothing, pictures from magazines, websites, etc.
You might want to include articles of clothing that would go together to produce a look for the upcoming season.

	Culminating Task B: Customer Satisfaction Report and Presentation

Collect the customer satisfaction comment cards that were completed by customers each month and compile the information. 
Create a point-form summary of the trends in the comments, both positive and negative, and any changes that are obvious from month to month.

The report should include:

· comments sorted by category, e.g., positive comments, negative comments, departmental comments;
· general trends seen throughout the time period;
· a graph and/or chart showing the number of comment cards filled out each month;
· a summary of the findings, as well as recommendations for change, supported by comments from the customers;
· an overall summary statement.
Present the report to your customer service supervisor, department head, or Co-op teacher. 
Your presentation should include:

· visual aids to support your comments, e.g., graphs, charts, poster, overhead, examples of the comment cards;
· a multi-media component, e.g., video, audio, electronic presentation.
	
	· Write your report from the point of view of a prospective employee, so that the suggestions may be used in staff training.
· Highlight any customer comments that support a recommendation you might make in your report.
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